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Detailed Action 

Claims 27-42 are pending in this Office Action. 
Claims 1-26 remain cancelled. 
Claims 27, 36 are amended. 

Response to Arguments 

Applicant's arguments filed in the amendment filed 10/10/07, have been fully considered 
but they found not persuasive. The reasons are set forth below. 

Applicant's invention as claimed : 

Claim Rejections - 35 USC § 102 
The following is a quotation of the appropriate paragraphs of 35 U.S.C. 102 that form the 
basis for the rejections under this section made in this Office action: 

A person shall be entitled to a patent unless - 

(e) the invention was described in (1) an application for patent, published under section 122(b), by another filed 
in the United States before the invention by the applicant for patent or (2) a patent granted on an application for 
patent by another filed in the United States before the invention by the applicant for patent, except that an 
international application filed under the treaty defined in section 351(a) shall have the effects for purposes of this 
subsection of an application filed in the United States only if the international application designated the United 
States and was published under Article 21(2) of such treaty in the English language. 

Claims 27, 30-31; 36-37, 39, 41 are rejected under 35 U.S.C, 102(e) as being 
anticipated by U.S. Patent No. 6,622,303 by Yamashita. 

Regarding claim 27, a method comprising: 

compiling a first map that associates identifiers of clients in a digital cable broadcast 
system with identifiers of groups of two or more clients in the digital cable broadcast system 
(Yamashita: col. 4, lines 45-57; clients get an ID# and subscriber contract data); 

transmitting the first map to available clients in the digital cable broadcast system 
(Yamashita: col. 4, lines 45-57); 
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compiling a second map in which associations between subscriber identifiers and client 
group identifiers have been changed (Yamashita: col. 6, lines 33-43); 

transmitting the second map to available clients in the digital cable broadcast system 
(Yamashita: col, 5, lines 23-25); and 

broadcasting digital cable content intended to be accessible only by a subset of available 
clients to all available clients in the digital cable broadcast system, wherein accessible content is 
content that is to be output to client displays (Yamashita: col. 5, lines 25-30; pay per view 
material), and wherein said broadcasting comprises 

associating the digital cable content with a first identifier of a first group of two or more 
clients (Yamashita: col. 5, lines 32-40) and broadcasting the first identifier in association with 
the digital cable content (Yamashita: col. 3, line 62- col. 4, line 5); and 

configuring clients in the digital cable broadcast system to compare the first group 
identifier broadcast in association with the digital cable content with any group identifiers fi'om a 
most recently received one of the first map and the second map that were associated with an 
identifier of the client (Yamashita: col. 5, lines 14-40), to determine if the digital cable content is 
to be discarded at the client , wherein discarded content is content that is not to be output to 
client displays (Yamashita: col. 5, lines 49-54). 

Regarding claim 30, the method of claim 27, further comprising receiving a definifion of a 
premium content group of two or more clients, wherein the clients in the premium content group 
pay for premium content (Yamashita: col. 5, lines 49-55). 

Regarding claim 31, the method of claim 30, wherein broadcasting the digital cable content 
comprises broadcasting premium content in association with an identifier of the premium content 
group (Yamashita: col. 5, lines 49-55). 

Regarding claim 36, a broadcast system (Yamashita: col. 2, lines 17-22) comprising: 
a data transmission network (Yamashita: Fig. 1); 

a head end (Yamashita: Fig. 1, tag 2 digital broadcast system) comprising 
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a map that associates identifiers of clients in the broadcast system with identifiers 
of groups of two or more clients in the broadcast system (Yamashita: col. 4, lines 45-57; clients 
get an ID# and subscriber control #), 

logic to associate content that is to be broadcast with an appropriate group 
identifier (Yamashita: col. 4, lines 45-57; clients get an ID# and subscriber control #), and 

a transmitter to transmit the map and broadcast the content in association with the 
appropriate group identifier over the data transmission network even when the content is 
intended to be accessible only by a subset of available clients in the broadcast system, wherein 
accessible content is content that is to be output to a client display (Yamashita: col. 5, lines 23- 
30; pay per view material); and 

a collection of clients, each client comprising 

a receiver to receive the broadcast content in association with the appropriate 
group identifier and the map from the head end over the data transmission network (Yamashita: 
col. 5, lines 32-40), 

logic to identify one or more g roups to which the client belongs from the received 
map (Yamashita: col. 5, lines 32-40), and 
logic to compare group identifiers associated with received broadcast content to group identifiers 
of any identified groups to determine if the broadcast content is accessible content that is to be 
output to a client display or inaccessible content that is not to be output to the client display 
(Yamashita: col. 5, lines 49-54). 

Regarding claim 37, the broadcast system of claim 36, wherein the broadcast system comprises a 
digital cable broadcast system (Yamashita: col. 2, lines 17-22). 

Regarding claim 39, the broadcast system of claim 36, wherein the head end further comprises: 
logic for changing the map associations between client identifiers and client group identifiers 
(Yamashita: col. 6, lines 33-43). 



Application/Control Number: 09/753,086 
Art Unit: 2155 



Page 5 



Regarding claim 41, the broadcast system of claim 36, wherein the map comprises a definition of 
a premium content group of two or more clients, wherein the clients in the premium content, 
group pay for premium content (Yamashita: col. 5, lines 49-55). 



Claim Rejections - 35 USC § 103 
The following is a quotation of 35 U.S.C. 103(a) which forms the basis for all 
obviousness rejections set forth in this Office action: 

(a) A patent may not be obtained though the invention is not identically disclosed or described as set forth in 
section 102 of this title, if the differences between the subject matter sought to be patented and the prior art are 
such that the subject matter as a whole would have been obvious at the time the invention was made to a person 
having ordinary skill in the art to which said subject matter pertains. Patentability shall not be negatived by the 
manner in which the invention was made. 



Claims 28-29, 34-35; 38, 40 are rejected under 35 U.S.C. 103(a) as being 
unpatentable by U.S. Patent No. 6,622,303 by Yamashita in view of U.S. Patent No. 
6,718,551 by Swix et al. 

Regarding claim 28, the Yamashita reference teaches the method of claim 27. 
The Yamashita reference fails to teach geographic areas. 
However, the Swix reference teaches 

receiving a definition of a geographic group of two or more clients, wherein the clients in 
the geographic group are in a geographic area (Swix: col. 3, lines 3-9) because advertisements 
built with geographic region can be targeted (Swix: col, 3, lines 3-23). 

It would have been obvious to one of ordinary skill in the art to create the method of 
claim 27 by Yamashita to include groups based on geographic area to provide targeted 
advertisements (Swix: col. 3, lines 3-23). 

Regarding claim 29, the Yamashita reference teaches the method of claim 28. 
The Yamashita reference fails to teach geographic areas. 
However, the Swix reference teaches 
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broadcasting the digital cable content comprises broadcasting an advertisement in 
association with an identifier of the geographic group (Swix: col. 3, lines 3-23) because 
advertisements built with geographic region can be targeted (Swix: col. 3, lines 3-23). 

It would have been obvious to one of ordinary skill in the art to create the method of 
claim 27 by Yamashita to include groups based on geographic area to provide targeted 
advertisements (Swix: col. 3, lines 3-23). 

Regarding claim 34, the Yamashita reference teaches the method of claim 27. 
The Yamashita reference fails to teach a new group. 
However, the Swix reference teaches 

compiling the second map comprises compiling the second map to associate identifiers of 
clients with an identifier of a new group that has been added since broadcast of the first map 
(Swix: col. 8, lines 44-65) because adding a second group for categorizing the profile of the user 
enables better targeted advertising (Swix: col. 3, lines 3-23). 

It would have been obvious to one of ordinary skill in the art to create the method of 
claim 27 by Yamashita to include updating profiles with groups based on acquired interests to 
provide targeted advertisements (Swix: col. 3, lines 3-23). 

Regarding claim 35, the Yamashita reference teaches the method of claim 27, 
The Yamashita reference fails to teach a new group. 

However, the Swix reference teaches compiling the second map comprises: 
accessing a client profile database that includes information that profiles clients in the 

digital cable broadcast system (Swix: col. 8, lines 55-65); and 

changing the associations between subscriber identifiers and client group idenfifiers 

based on the information included in the client profile database (Swix: col. 8, lines 45-65) 

because updating and adding associations between clients and groups for categorizing the profile 

of the user enables better targeted advertising (Swix: col. 3, lines 3-23). 
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It would have been obvious to one of ordinary skill in the art to create the method of 
claim 27 by Yamashita to include updating profiles with groups based on acquired interests to 
provide targeted advertisements (Swix: col. 3, lines 3-23). 

Regarding claim 38, the Yamashita reference teaches the broadcast system of claim 36. 

The Yamashita reference fails to teach a database. 

However, the Swix reference teaches a head end further comprises: 

a client profile database that includes information that profiles clients in the broadcast 
system (Swix: col. 8, lines 55-65); and 

logic to compile the map based, on client profiles in the client profile database (Swix: col. 
55- col. 9, line 2) in order to associate clients with profiles or categories for targeted advertising. 

It would have been obvious to one of ordinary skill in the art to create the method of 
claim 36 by Yamashita to include updating profiles with groups based on acquired interests to 
provide targeted advertisements (Swix: col. 3, lines 3-23). 

Regarding claim 40, the Yamashita reference teaches the broadcast system of claim 36. 
The Yamashita reference fails to teach a database. 

However, the Swix reference teaches, wherein the map comprises a definition of a 
geographic group of two or more clients, wherein the clients in the geographic group are in 
geographic area (Swix: col. 3, lines 3-10) because adding a second group for categorizing the 
profile of the user enables better targeted advertising (Swix: col. 3, lines 3-23). 

It would have been obvious to one of ordinary skill in the art to create the method of 
claim 27 by Yamashita to include updating profiles with groups based on acquired interests to 
provide targeted advertisements (Swix: col. 3, lines 3-23). 

Claims 32-33, 42 are rejected under 35 U.S.C. 103(a) as being unpatentable by U.S. 
Patent No. 6,622,303 by Yamashita in view of U.S. Patent No. 7,039,932 by Eldering et al. 

Regarding claim 32, the Yamashita reference teaches the method of claim 27, 
The Yamashita reference fails to teach child-containing household. 
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However the Eldering reference teaches receiving a definition of a child-containing 
household group of two more clients, wherein the clients in the child-containing household group 
report children present in the household (Eldering: col. 2, lines 6-33) in order to identify the 
particular group to advertise to (Eldering: col. 2, lines 6-33), 

It would have been obvious to one of ordinary skill in the art at the time of the invention 
to create the method as taught by Yamashita to include child household profile information as 
taught by Eldering in order to identify the particular group to advertise to (Eldering: col. 2, lines 
6-33). 

Regarding claim 33, the Yamashita reference teaches the method of claim 32. 

The Yamashita reference fails to teach child-containing household. 

However the Eldering reference teaches, wherein broadcasting the digital cable content 
comprises broadcasting a catalog of toys in association with an identifier of the child containing 
household group (Eldering: col. 2, lines 6-33) in order to identify the particular group to 
advertise to (Eldering: col. 2, lines 6-33). 

It would have been obvious to one of ordinary skill in the art at the time of the invention 
to create the method as taught by Yamashita to include child household profile information as 
taught by Eldering in order to identify the particular group to advertise to (Eldering: col. 2, lines 
6-33). 

Regarding claim 42, the Yamashita reference teaches the broadcast system of claim 36. 
The Yamashita reference fails to teach child-containing household. 
However, the Eldering reference teaches, wherein the map comprises a definition of a 
child-containing household group of two or more clients, wherein the clients in the child- 
containing household group report children present in the household (Eldering: col. 2, lines 6-33) 
in order to identify the particular group to advertise to (Eldering: col. 2, lines 6-33). 

It would have been obvious to one of ordinary skill in the art at the time of the invention 
to create the method as taught by Yamashita to include child household profile information as 
taught by Eldering in order to identify the particular group to advertise to (Eldering: col. 2, lines 
6-33), 
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REMARKS 

Applicant made minor amendments to claims 27 and 36 changing 'has' to 'have' and 
adding 'in one or more' with relation to the group. 
The Applicant Argues : 

The Yamashita reference does not teach the "a first map that associates identifiers of 
clients in a digital cable broadcast system with identifiers of groups of two or more clients in the 
digital cable broadcast system" (Yamashita: col. 4, lines 45-57; clients get an ID# and subscriber 
control #); 

In response , the examinerjespectfuUy submits: 

The examiner maintains the rejection. The Yamashita reference does teaches "compiling 
a first map that associates identifiers of clients in a digital cable broadcast system with identifiers 
of groups of two or more clients in the digital cable broadcast system" in Yamashita: col. 4, lines 
45-57. Yamashita teaches an EMM (col. 4, line 7) message containing a unique identifier and 
subscription contract data (Fig. 2, col. 4, lines 45-57). The identification number is assigned to 
each receiving unit and assigned from a group of numbers by the central management system 
(see col. 3, lines 8-10). "When a subscription contract with the management company" is made, 
"he or she obtains one of idenfification numbers of the group" (col. 5, lines 42-54). The pairing 
with the subscriber control data is the mapping with the group data. The subscriber control data 
is used to authorize receiving units to access specific data such as channels, pay per view, 
services (col. 6, lines 14-17). The identification data is used to address the subscriber data. If the 
receiving unit ID matches the identification number in the EMM then it updates the subscriber 
data (col. 5, lines 15-25). The groups of two or more [as in claim 27] and one or more [as in 
claim 36] are the different contract data placing the user in different groups that each are allowed 
to receive different sets of data from the CATV. This mapping between idenfifier information 
and the group informafion is clear by Yamashita' s use of idenfification numbers with contract 
informafion (col. 7, lines 6-28). 
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Conclusion 



THIS ACTION IS MADE FINAL. Applicant is reminded of the extension of time 
policy as set forth in 37 CFR 1 . 1 36(a). 

A shortened statutory period for reply to this final action is set to expire THREE 
MONTHS from the mailing date of this action. In the event a first reply is filed within TWO 
MONTHS of the mailing date of this final action and the advisory action is not mailed until after 
the end of the THREE-MONTH shortened statutory period, then the shortened statutory period 
will expire on the date the advisory action is mailed, and any extension fee pursuant to 37 
CFR 1 .136(a) will be calculated from the mailing date of the advisory acfion. In no event, 
however, will the statutory period for reply expire later than SIX MONTHS from the mailing 
date of this final action. 

Any inquiry concerning this communication or earlier communications from the 
examiner should be directed to Benjamin R Bruckart whose telephone number 571-272-3982. 

If attempts to reach the examiner by telephone are unsuccessful, the examiner's 
supervisor, Saleh Najjar can be reached on (571) 272-4006. The fax phone numbers for the 
organization where this application or proceeding is assigned are (571) 273-8300 for regular 
communications and after final communications. 

Any inquiry of a general nature or relating to the status of this applicafion or proceeding 
should be directed to the examiner whose telephone number is 571-272-3982, 
Benjamin R Bruckart 
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